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Effects of Stereotyping by the Media
[bookmark: _GoBack]The media is a crucial pillar in society because it is a source of information and entertainment. However, sometimes the media can be biased and subjective in some issues. A stereotype is a notion or an impression that sometimes the press portrays towards someone or an idea. In most instances, the perception is usually towards a group of individuals. Racism and gender biases are significant ways of stereotyping. The media has the power of influencing people and changing their ways of thinking.
A stereotype can either be positive or negative. A contrary notion can contribute to defamation or make people have a bad attitude towards someone. An example of a negative stereotype that the media spread through advertisements is that people of American-African origin do not know how to keep time. Real perceptions can sometimes be accurate or partially correct. They are beliefs that favor some people or groups of individuals. An example of a positive mindset is that black people are excellent in sports. Most advertisements related to athletics use photos of African individuals (Bordalo et al., 2016, p1753). During sporting competitions, most people already assume that the top performers will be blacks.
The beliefs depicted through the media reinforce the stereotype. According to research, most people believe newspapers, televisions and lifestyle magazines more than what they see in reality. For instance, employers can develop a bad attitude towards American-African employees, with a notion that they will be late for work. Potential employees may lose chances in interviews if the interviewers believe in the idea. For the positive beliefs, white people who are good in sports are perceived as losers even before the competition is over. Such perceptions make some groups of people to be sidelined and rejected in society, based on what the media broadcasts. People should learn to research and find the truth concerning some issues to avoid believing in lies and assumptions spread by the media.
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